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Background

 Panel held at SIGAda, Oct 2010, Virginia

 Goals:

– Inform “buy” decisions

– Convey secure settings

– Feed risk or assessments

– Lead to more rugged software

 Being rugged is hard work. Labels help

– encourage people to be rugged and 

– discourage ignorance, carelessness, or sloth.
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Larry Wagoner

 Labels get information from buyer to seller

– Inform buyers’ decisions

– Differentiate products

– Reward “good” products

 Labels come from

– Regulation

• Food, clothing, tobacco, EnergyGuide, MSDS

– Vendor

• MPAA, ICSA

– Buyers & social media

• eBay, Amazon, TripAdvisor, hotels.com
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Dick Leslie

 SCORE: Counselors to America’s Small 

Businesses

 IT usually out-sourced - owner usually not 

aware of specifics and consequences

 Potential benefits: reduced liability, better 

customer relations, peace of mind!

 Essential ingredients:

– Simplicity and integrity

– Incentives, e.g. lower insurance rates
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Jeff Williams

 Competition drives food producers 

to voluntarily label their products’ 

desirable attributes and to use 

third-party certifiers.

 Mandatory food labeling is more 

successful at filling information 

gaps than at addressing 

externalities.
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http://www.aspectsecurity.com/SecurityFacts/

http://www.aspectsecurity.com/SecurityFacts/


Simson L. Garfinkel
 “The Pure Software Act”
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Gary McGraw

 Are we stuck on the Track o’ Doom?
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